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Web Traffic

Traffic falls into two categories

● Paid (banner ads, ppc, etc)

● Organic (natural results)
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SEM / SEO

SEM – Creation and management of 
search ads (paid). 

SEO – The process of optimizing 
your website to improve search 
engine placement (organic). 
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SEO Services 

● Website Construction / Architecture
Evaluating the words and phrases most 
important to your business and then 
using those words in a way which will 
achieve the highest exposure in search 
queries. 

Domain name (URL), path, navigation, 
page title, page description, and fat 
content.
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SEO Services

● On-going Maintenance
Evaluation of words and phrases to 
ensure that key words achieve proper 
exposure and relocating or removing 
phrases that produce sub-optimal 
performance.
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Organic Relevancy

● Domain Name (words in the URL)

● Page Title (words in the title)

● Word Density (frequency, all forms) 

● Emphasized Words (titles, bolded)

● Phrasing (words near each other) 

● Page Layout
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Organic Relevancy

● Incoming links (very important)

● Click thru rate
when your site appears for a term, 
does someone click thru?
– Meta description (summary)
– Meta title (page title)
– Page Name
– Site Name 
– Path 
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● Meta Title
– Page Title

● Meta Description
– Concise description of the page 

content.
– Entice the reader to click

Meta Title
Meta Description
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Meta Title

Meta Description (hidden) 
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Incoming Links
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Directory Links

● Relevant / Credible

● Often free

● Keyword rich
– State
– City
– Industry
– Specialty
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Selecting Key Words 
and Creating Content 

● Think outside your company

● Think in terms of solving a problem

● Emphasize industry phrases

● Deemphasize product names / 
company jargon

● Address different types of buyers
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Search Buying Cycle

● Research (broad terms)

● Product (generic)

● Model or feature (specific)

Island Vacations

Sanibel Island

Tarpon Beach Rentals
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Create Copy to Address
Buyer Concerns

Buying Influences
Strategic Selling - Miller Heiman

– Financial / Economic Buyer
– Technical Buyer 
– User (how will it impact my job)
– Coach
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Homework
For any SEO/SEM effort you need to track 
changes and measure results

– Enable Google Analytics (free)
– Configure Google Web Tools (free)

Start building directory links
– Search on common terms 

(“term” directory, “term” buyers guide)
– dmoz.org
– Superpages
– Yahoo / Google
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Search Engine Visibility (2nd Edition) 
By: Shari Thurow




