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ON-THE-PAGE FACTORS OFF-THE-PAGE FACTORS
These elements are in the direct control of the publisher THE PERI““IB TAB lE UF 5 Eu suc [:Ess FAET“RS Elements influenced by readers, visitors & ather publishers
Search engine optimization — SEQ — seems like alchemy to the uninitiated. But there's a science to it. Below are some

important “ranking factors™ and best practices that can lead to success with both search engines and secarchers. |.l:| QUALITY Are links from trusted, quality
or respected web sites?

Are pages well written & have
substantial quality content?

Have you researched the keywords [IN'THE'PAEE SE[I uFF-THE-Pﬂ_EE SEE]

Lt TEXT Do links pointing at pages use words
prople may use to find your content? you hope they'll be found for?
Do many links point

Ln  NUMBER L web pages?

T e - teeeteree e e L P Lo LR
you hope they'll be found for? CONTENT HTML ARCHITECTURE  LINKS TRUST SOCIAL PERSONAL
Have you purchased links in

Do visitors spend time reading +3 +3 3 PAID A
or "bounce™ away quickly? ° . - = Up hopes of better rankings?
Have you created many links by spam-

SPAM ming blogs, forums or other places?

Are pages fresh & about “hot” topics? Vi

Is content “thin® or “shallow™ ' TRUST

+1 d
Do links, shares & other factors
S S AUTHORITY  roive site a trusted autharity?

& lacking substance?

A0S Is your content ad-heavy,
aspacially "above the fold?"
pacially v Has site or its domain been around

HTML ) Shares oecality MY a leng time, eperating in same way?

Does site use means to verify
Do HTML title tags contain 2 +1 IDENTITY g 7
TITLES keywords relevant to page topics? T i its identity & that of authors?

Do meta description tags
deseribe what pages are about?

Has site been flagged for

V ERLACY hosting pirated content?

DESCRIPTION
: Identity 3 e
Do headlines & subheads use header | | .L.|E|L”||.

HEADERS tags with relevant keywords?

Do those respected on social

Sr REPUTATION s werks share your content?

Do pages use structured

STRUCTURE :
data t ha list T
< enhance listings Do many share your content

G5 SHARES /
Do you excossively use words you on social networks?

STUFFING : :
want pages to be found for? ’ _ = PERSONAL

Do colors or design “hide™ words -
HIDDEN What country is
ou want pages to be found for? ol v
Y Lo PC CULHIRE someong located in?

ARCHITECTURE ) o 3 Mobile P I Pl LOCALITY What city or local area

Ac  craw Can search engines easily is someone located In?

“crawl” pages on site? -
Has someone regularly visited

your site or socially favored it?

Have your friends socially
FACTORS WORK TOGETHER Ps soom s the site?

All facters on the table are important, but these marked 3 carry

Are URLs short & contain meaningful . more weight than 1 or 2. No single factor guarantees top rankings
keywords to page topics? | or success, but having several favorable ones increases the odds.

Does your site work well fer mobile Megative “vielation™ factors shown in red harm your chances.
visitors. en smartphones and tablets? 1 —— m@ Laad e VT ? oo

Do you show search engines R Learn Mose: htlp:/#seind comsseotabie CGopyright Third Door Media
different pages than humans?

Ph  wistory
Does site manage duplicate

DUPLICATE o htent issues well?

SPEED Does site load quickly?

URLS

WOBILE

CLOAKING

The Periodic Table Of SEO Success Factors, used with permissio



http://searchengineland.com/seotable

Search Traffic falls into two
categories:

e Organic (natural results)
— Traditional Search
— Local Stack (map results)

e Paid (banner ads, ppc, etc.)
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Google

insurance

Mews Maps Images

About 1.170.000,000 results (0.55 seconds)

Books More -

Search tools

Farmers Insurance Quoies - Farmers.com

www farmers.com/ =

Get an Online Auto & Home Quote Could Save 545600 Get A Cuote Mow.
Fres Quotes - Local Agents - 24/7 Claims - Flexible Coverage Options
Farmers Insurance has 2,385 followers on Google+

Auto Insurance Quotes
Contsct Farmers™ Agent

GEICO Insurance Agent - GEICO.com

wwnw geico.comiLocal ™
4.0 ¥ rating for geico.com

Home Insurance Cuctes
Bundle Discounts

@

Cheap 524 AL Insurance
www.insure.com/Alabama ~

(B00) 861-D652

Save on Auto, Home, Health & Life.
We've Got All Your Meeds Covered.

RPE 50+ Auto Insurance
thehartford.com’ ™
4EE-0445

Local Offices in Your Area For Al of Your Insurance Meeds.
Ratings: Ease of purchase 10M0 - Policy selection 8710
GEICO Insurance has 82,522 followers on Google+

$29 Cheap Car Insurance

alabama.usautcinsurancenow.com/

-

Cheapest Alabama Car Insurance. Lowest Rates From 523.858 / Month!

Enter zip code: | 35803 et gquots

Privacy

All Driving Records - High Walue Policies - Free Online Quotes - Alabama Drivers

Progressive: Car Insurance Quotes - Onling Auto Insurance ...

WIWW. Drogrescive com’ ™ Prog = el
Hr INSUrance quotes &

verage packages to fit your budget

AnNg oIer INSUrers raes. Get an suto insurance quote now.

Leg In - Contact Us - Your Policy - Aute Insurance

Mationwide Insurance - Aut

Organic

* Mationwide B

urance today whan yo

Quotes and Car ...

get 8 free online auto insurance quaote or

hijoy the ease of working with Maticnwide for your ...

Insurance - Wikipedia, the free encyclopedia

enwikipedia orgiwiki'lnsurance =

Insurance is the equitable transfer of the risk of

a loss, from one entity to another in

exchange for payment Itis a form of risk management primarily used to ...

GEICO | Auto insurance - Saving people money on more ...

https:/'wanw.geico.com! = GEIC

GEICO, Government E

auio insurance since 1838
Contact Us - Get a Quote - Claims Center -

loy=es Insurance Company, has been providing affo

to offer low car insurance ..
A Car Insurance Quote ..

ge Savings of 3404 50 years+
Request a Quote from The Hartford.

F"FDQI’ESSWE} Car Insurance
WWW.progressive.com'’ T

3.8 vk o rating for progressive.com
ou Could Save Hundreds!

Quote & Compars, Buy & Print Online

2014's Cheapest Insurance
car-insurance.quotelab. com/Alsbama
Set a Free Quaote & Save 55-75%
Rates from only 318 Alsbama Only!

-

Auto Insurance Cluote
wwwtravelers.com’ ™

Set A Free Fast Online Cucte Mow.
Travelers Could Sawve You 5415

Switch And Save
wwwmetlife.comd’ ™

Metlife Auto® Policies Hawve Allowed
Dthers To Sawve An Avg OF 3408 ear!

Cheap Auto Insurance
insurance. free-guotes. com/Alabama ™
(425) 312-8082

317Mlonth Auto Insurance Rates.
Lock in Wour Rate. Alabama Only

Cheap Car Insurance 517
cheap.solidquote com! ™

(8688) 781-5788

Insurarves For il D




GO S[e insurance agents huntsville al

Web Maps News Shopping Images More ~

About 107,000 results (0.48 seconds)

Fountain Parker Harbarger - fphins.com
www.fphins.com/ ¥

Independent Insurance Brokers for Home, Aute, and Business.

@ 201 Washington St NE. Huntsville, AL - (256) 551-0080
Commercisl Insurance Personal Insurance
Auto Insurance Risk Management

Narsbive At

GEICO Insurance Agent - GEICO.com Map“or insurance agents huntsville al

Local ~

. 3 for geico.com
P al d Area For All of Your Insurance Needs. ®
chase 10/10 - Policy selection /10 $29 Cheap Car Insurance

: o Songe s alabama.usautoinsurancenow.com/ ™

@ 7595 Highway 72 West, Madison, AL - (256) 837-0551 R R RR ey R BT
Compare the Best AL Rates and Save!

Affordable Auto Insurance - Travelers.com Enter zip code: | 35803 Gt quots

www.travelers.com/ ¥ (888) 379-8200

Check Out Our Low Rates & See If Travelers Could Save You $415.

Multi-Poficy Discount - Low Mileage Discount - Home Ownership Discount Independem Agents
www.libertymutualgroup.com/passionate ¥
\ideo: The Best Agents sre Partners

Alabama Insurance Agency: Auto Insurance | Home ... Who Understand Your Business

www.slinsagency.com/ ¥

Alabama Insurance Agency specializes in auto, home, commercial/business & I 2

insurance in Birmingham, Huntsville & throughout Alabama and Georgia

Farmers Official Site

wwwi farmers.com/ ¥

Get an Online Auto & Home Quote
Could Save $460! Get A Quote Now.
Alabama Insurance Agency - Matthe... 10300 Bsiley Cove Rd

www.alinsagency.com SE AARP® 50+ Auto Insurance
1 Google review Hunts: ‘ sarp.thehartford.com/ ¥

4 Safe Drivers Could Save $404" on

Auto Insurance from The Hartford.

Hundley Batts & Associates Insurance

www.battsandassoc.com

Google+ page ) $19* Auto Insurance
alabama.quoteisb.com/ ¥

Grimwood Insurance Agency Inc 711 Arcadia Cir NW Unbesatable Alabama Rates!

www.grimmwoodinsurancehuntsvilleal.com Huntsville, AL Cheap Plans from $19, $29, 340+

Google+ page (258) 534-5821

Map results for insurance agents huntsville al Local '"SUfa"ﬂ? f\gents
WiV SUperpages.comy

Superpages can help you find great

insurance agents in Huntsville

Hundley Batts & Associates Insurance Agency: Alabama ...
www dass A
Lo Huntsville, AL, H: - tes Insurance Agency has been in Local Insurance Agents

: wwviyelowpages.com/ ¥
3.5 %%k % ¥+ rating for yellowpages.com
Find Locsl Insurance Agencies
& Brokers at YELLOWPAGES.COM

d insurance agent in the
Blog - Liability - About Us - on Insurance

re Agency, Inc., Huntsville, Alabama
: R GO oy ) Cheap Auto Insurance
rg an I C ey i gt he : & insurance free-guotes.com/Alabama ~
e = $17Month Auto Insurance Rates
Lock in Your Rate. Alabama Only

See your ad here »




e \What is Organic?

e \What influences Organic visibility?
— Content
— Navigational Structure
— Freshness
— Incoming Links
— Speed

e Personalization
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e Organic results are listings on
search results pages that appear
because of their relevance to the
search terms, as opposed to
advertisements.
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e Navigational Structure
The relationship of content on the
site

Home
Category | < > “‘ Category
Sub-cat /<—> Sub-cat ‘ ‘ Sub-cat i\<—>\ Sub-cat
j \ \
Content / . Content .~ Content . Content
| \ u
Content / ~ Content ’i Content . Content \
| \, \
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e Content
Focused, unigue topic discussion.
Use of Industry terminology
- Avoid company specific names, jargon

r

o Address different audiences.
- Managers, end users, financial, technical.

e Freshness
How recently your site was updated or
referenced.
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e Incoming Links
Quality sites linking to your content

e Speed

- @ Personalization

— Where are you located?

— What have you searched for before?
— Are you searching from a phone?

— Are you connected socially?

r
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e \What Is Local?

e \What influences local visibility?

— Complete Google+ Business / Google
Places page

— Geo Location

— Citations

— Consistency (NAP, hours, website)
— Appropriate Categories

— Reviews % % % % %
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e Google displays a list and map for local
searches.

e Google assumes a search has local intent
automatically for some businesses.
— Doctor / Dentist
— Realtor
— Lawyer

e Local searches may also be triggered when
for searches that include a local qualifier
such as “in Huntsville™
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e \What Is PPC?
Contrast AdWords with FB, Linkedin, ...

e How does AdWords Work?
— Bidding
— Quality Score

— Keywords
— Ads

e Immediate First Page Visibility

e Provides Market Research
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e PPC is Pay Per Click

e |t differs from other forms of
advertising, in that you only pay
when someone click on your ad.

e In Google Search, ads are
triggered when someone Is
searching for the words and
phrases you bid on.
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e Bidding
A bidding system positions your ad based how
much you bid.

e Quality Score
Your bids are scored based on click thru rate,

ad and landing page relevancy.

e Keywords
You bid on words and phrases related to your
products and services.

e Ads
You create ads that clarify your USP.
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