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Marketing on the Web

• John Allen

• Philip Busk

We are your local resource for Website 

Optimization and Internet Advertising.

• Google AdWords

• Yahoo / Bing AdCenter

• Facebook / Twitter / Instagram

• LinkedIn 



The Periodic Table Of SEO Success Factors, used with permission

http://searchengineland.com/seotable


Web Traffic

Search Traffic falls into two 

categories:

● Organic (natural results)

– Traditional Search

– Local Stack (map results)

● Paid (banner ads, ppc, etc.)
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Traditional Organic

● What is Organic?

● What influences Organic visibility? 

– Content

– Navigational Structure

– Freshness

– Incoming Links

– Speed

● Personalization 
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What is Organic?

● Organic results are listings on 

search results pages that appear 

because of their relevance to the 

search terms, as opposed to 

advertisements. 
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What influences Organic 

visibility?

● Navigational Structure

The relationship of content on the 

site 
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What influences Organic 

visibility?

● Content

Focused, unique topic discussion. 

Use of Industry terminology 

- Avoid company specific names, jargon

● Address different audiences. 

- Managers, end users, financial, technical. 

● Freshness

How recently your site was updated or 

referenced. 
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What influences Organic 

visibility?
● Incoming Links

Quality sites linking to your content 

● Speed

● Personalization

– Where are you located?

– What have you searched for before?

– Are you searching from a phone?

– Are you connected socially? 
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Local

● What is Local?

● What influences local visibility?

– Complete Google+ Business / Google 

Places page

– Geo Location

– Citations

– Consistency (NAP, hours, website)

– Appropriate Categories

– Reviews 
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What is Local?

● Google displays a list and map for local 

searches. 

● Google assumes a search has local intent 

automatically for some businesses. 

– Doctor / Dentist

– Realtor

– Lawyer

● Local searches may also be triggered when 

for searches that include a local qualifier 

such as “in Huntsville”  
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Paid/PPC

● What is PPC? 

Contrast AdWords with FB, LinkedIn, ...

● How does AdWords Work?

– Bidding

– Quality Score

– Keywords

– Ads

● Immediate First Page Visibility

● Provides Market Research
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What is PPC?

● PPC is Pay Per Click

● It differs from other forms of 

advertising, in that you only pay 

when someone click on your ad.

● In Google Search, ads are 

triggered when someone is 

searching for the words and 

phrases you bid on. 
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How does AdWords work?

● Bidding

A bidding system positions your ad based how 

much you bid.

● Quality Score

Your bids are scored based on click thru rate, 

ad and landing page relevancy. 

● Keywords

You bid on words and phrases related to your 

products and services.

● Ads

You create ads that clarify your USP. 
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Need help?

Marketing on the Web

John Allen 

256-513-9115

jallen@marketing-ontheweb.com

Philip Busk 

256-513-9116

pbusk@marketing-ontheweb.com

mailto:jallen@marketing-ontheweb.com

